
AT A GLANCE
Our goal is to share our information globally with 
emerging technology, increase awareness of our 
mission, engage and inspire the public and our 
employees and enhance relationships.
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Strategic Communications

The mission of the Forest Service is to sustain the 
health, diversity, and productivity of the nation's 

forests and grasslands to meet the needs of present and 
future generations.   A team of regional and forest public 
affairs specialists work to help the public understand 
this mission through media, digital communication, 
publications, and the Freedom of Information Act.  In an 
ever-changing communications environment, we strive 
to take action on issues in a proactive manner and handle 
issue management as a central part of what we do. 
                                                                                          
We serve and engage the public through contemporary 
communications and develop opportunities to broaden 
the public's understanding and interest in our activities 
through storytelling.  We highlight our everyday good news 
stories, while showcasing the social benefits we provide 
to the public.  State liaisons serve as the region's point of 
contact for state agencies and congressional offices.  They 
work to keep our state and federal officials informed and 
engaged in our decision-making process.  The FOIA (Free-
dom of Information Act) program provides transparency by 
responding to hundreds of requests for public records.

PUBLIC AFFAIRS 
Internal and external communications, media relations, 
information dissemination, websites, social media content, 
videography, and graphic design are important aspects of our work.  We deliver pertinent information in a timely and concise 
manner to the media and the general public to build  a better understanding of the Forest Service.

CONGRESSIONAL AND LEGISLATIVE AFFAIRS                                                                                                                        
We have state liaisons in the four states we serve:  Utah, Nevada, Wyoming, and Idaho.  The liaison represents the US Forest 
Service and works with state officials on various topics like watershed restoration, public access, and land management.  
State liaisons are the bridges between the Forest Service and congress.  They monitor legislation and policy issues at local, 
state, and congressional levels.  They work to keep our state and officials informed and engaged in our decision-making 
processes.

INTERMOUNTAIN REGION

FOIA (FREEDOM OF INFORMATION ACT)                                                                                                                             
The Intermountain Region receives the most FOIA requests of any region in the Forest Service.  In 2016, the region 
responded to just under 400 requests and searched, coordinated, reviewed, and released, in full or part, over 150,000 
pages of records.  Subjects include lawsuits,  grazing, and topics of interest regarding land management issues.   Any 
Intermountain Region requests for reports of investigation or land appraisals must be processed through the Regional 
Office.

Nora Rassure addresses the audience at a public event.
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CONTACT

INTERMOUNTAIN REGION
Regional Forester - Nora Rasure
Dep. Regional Forester - David Rosenkrance

Director- Marla Trollan

324 25th Street
Ogden, UT 84401

801-625-5780

  FIRE COMMUNICATION                                                                 
  The program supports a network of Public Information Officers 

working on active fires and forest Public Affairs Officers working 
with their local communities to ensure the public has the latest 
fire information to enable informed decision making.  The regional 
website contains information and videos on fire prevention, 
resources, and jobs in wildland firefighting.

   https://www.fs.usda.gov/main/r4/fire-aviation

DIGITAL COMMUNICATIONS
We provide story mapping, info graphics, app development, video 
production, and photography to the public and internal facing 
websites, social media, and partnered websites.   Through visually 
appealing content, the public can be informed and learn about their 
National Forests.

• Video -  Visit our videos on YouTube.
 https://www.youtube.com/user/usdaForestService

• Web -  Visit our interactive website for new up-to-date information,  
            stories and recreation information featuring our media hub. 
 https://www.fs.usda.gov/main/r4/news-events/mediatools

• Social Media -  Reaching and communicating to the masses   
 though various applications including Facebook, Twitter,   
 youtube, and Flickr.
 https://www.fs.usda.gov/main/r4/news-events/mediatools

•Maps/Publications - Maps, recreational guides, brochures.                                                                                         
 https://www.fs.usda.gov/main/r4/maps-pubs

CAMPAIGNS, GOALS, AND INITIATIVES                                        
Our goals are to sustain our nation's forests and grasslands, deliver 
benefits to the public through communication and partnerships, ap-
ply knowledge globally as part of our learning culture, and excel as 
a high-performing agency by enhancing our workforce.  With these 
goals in mind we have supported various campaigns and initiatives.
•  It's all yours- Connecting people with their public lands
•  Smokey Bear - "Only you can prevent wildfires."
•  Woodsy Owl - "Lend a Hand, Care for the Land."
•  Sagebrush ecosystem - Collaborative conservation
•  Every Kid in a Park - Connecting youth to the outdoors
•  Boots in the Forest - Highlighting USFS career opportunities

 
Come visit our Home page for all your inter-
mountain information needs; recreation, fire 
information, alerts and notices, and more.

 The Media Hub is "one stop shopping" for im-
ages, stories, and links about the Region.


