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Region 4 Design Guidelines
for Recreation-related Exhibits

Outdoor interpretive, informational, and 
wayfinding media within the Intermountain 
Region are an important component of the 
overall experience on our national forests. 
They enhance the visitor’s understanding 
of and appreciation for the landscape and 
heritage of the region. They inspire further 
exploration and extended visits to the area.

Forest Service Direction 
and Guidance

All exhibit media should follow the 
requirements set out in the following:

»» FSM 1630 and FSH 1609.11 - http://www.
fs.fed.us/about-agency/regulations-policies

»» EM 7100-15, Sign & Poster Guidelines for 
the Forest Service, Chapter 10A, Visitor 
Information Signing - Interpretive - http://
fsweb.wo.fs.fed.us/eng/roads_trails/sign_
guidelines/index.htm

»» FSM 2300, Chapter 90, Interpretive Ser-
vices Manual -  http://www.fs.fed.us/
about-agency/regulations-policies

»» Accessibility Standards can be found 
at the Center for Design and Intepreta-
tion website; Tools You Can Use; Tool #3: 
http://www.fs.usda.gov/Internet/FSE_DOC-
UMENTS/stelprd3817041.pdf and Other 
Resources: http://www.fs.usda.gov/detail/
r2/workingtogether/?cid=stelprdb5177718 Cone of vision for 

accessible exhibit viewing.
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The following guidelines will ensure these 
points of contact with the public promote a 
corporate and Region 4 identity within the 
recreation program, enhance the landscape 
and setting, and provide an enjoyable 
discovery experience for the visitor.

Fonts and Design Standards

Fonts

Font types are divided into two main 
categories, serif and sans serif.  Fonts for 
exhibits (indoor or outdoor where the 
viewer is several feet from source) should be 
taken from the slab and san serif families. 
Slab serifs present a feeling of strength 
and foundation and are easily legible in 
poor viewing conditions. They are good for 
headlines and subtitles, main body text, and 
secondary text. San serifs should be used for 
subtitles, non-lengthy areas of secondary text, 
and for limited, smaller, tight spots of text.

Lengthy blocks of san serif in print are hard to 
read as the eye doesn’t flow across easily. Serifs help 
to propel the eye from word to word. However, the 
opposite is true for websites and electronic mobile 
devices. San serifs are the best choice for long 
blocks of text with serifs being used in a limited 
manner.

Font Guidelines
 
Use no more than two different fonts per sign.

»» Use italics sparingly, and never for long blocks of 
text.

»» Maintain the same fonts and type size hierarchy 
on each sign that are in a series.

»» In general, use the font point sizes listed below 
(Note the minimum physical text size in 
paranthesis) for interpretive panels, assuming 
sign is 2’ x 3’ and landscape oriented. Adjust 
sizes upward for larger panels.

•	Main heading: 150 - 190 point, single line 
(1.5”)

•	Seconary Titles: 65 - 72 point  (3/4”)
•	Subtitles: 40-48 point (1/2”)
•	Main Text: 36 - 30 point/40 leading (3/8”) 
•	Secondary Text: 26 point/30 leading ( 1/4”)
•	Captions: 20-24 point/22-26 leading. Italics 

may be used. (1/4”)

These guidelines are adapted from the Smithsonian 
Guidelines for Accessible Exhibition Design. As font 
phyical size may differ from typeface to typeface 
even though the same point size is chosen, it is 
best to print out your project full size if possible to 
check accessibility before sending to a fabricator.
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Byington - Title, Subtitle, Body text

Byington italic, bold

The Intermountain Region has adopted the 
following font combination for recreation-related 
exterior exhibits:

Franklin Gothic (book, medium, demi, heavy) - 
Subtitle possible,  secondary text, caption, italic,

 (slab serif)

(san serif)

These fonts were chosen for their open and friendly 
yet strong characteristics. Their availability to most 
Forest Service users from within common corporate 
software was also a deciding factor. 
A third font, more decorative in nature, may be 
used for exhibit titles and subtitles. The font should 
be used to promote the sense of place, environment, 
or time period.

Use of the Forest Service Shield

The Forest Service shield color should be used 
in its specified CMYK values shown below.

Alternatives using the same CMYK values or black

CMYK values
Green:’
C 89%, M 25%, Y 100%, K 20%
Yellow:
C 0%, M 20%, Y 100%, K 0%

EEO Statement

The full EEO statement is not required on 
interpretive media. However, if wanted, the 
shortened version may be used:

USDA is an equal opportunity provider, employer, and lender.

Use of third font sign sample.
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Color Palette

An outdoor exhibit site’s color palette should 
be drawn from its environment. Exhibits should 
seem to flow out of and enhance the site, not 
detract from it. Pantone colors (Spot or Process, 
Coated or Uncoated) are the fabrication industry 
standard for color printing. Color palettes should 
be pulled from Pantone shades using the site 
environment as a framework.

Pantone Color Guides may vary in different 
software programs or versions of the same 
software. It is good practice to print out your 
exhibit to a high-quality printer throughout the 
project span (reduced sizes are fine) to ensure 
that the colors you are seeing on your screen 
are matching an output device. You may have 
to adjust your palette in order to get a suitable 
printout. 

Fabricators use different color spaces for their 
products. If the fabricator is known, go to 
their website and download their technical 
specifications. Creating your exhibit to their 
specs helps eliminate difficulties in getting the 
end result you want. 

A hard-copy color printout of the exhibit should 
be sent with the electronic files to the fabricator 
as well. It is from this printout that color-
matching to the final product is done. Some 
fabricators include this in the cost of producing 
your product, while for others it is an added 
cost. Make sure your budget allows for color 
matching costs.

470

469 7507

7613

4715 7611

7699

646 652

7412

167 7410

492 7730

7734 344

Red Canyon 
Visitor Center 
final palette and 
environment 
photos from which 
the palette was 
developed.
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Placement of Agency Identification Elements 

The Intermountain Region has adopted specific guidelines for the placement of the corporate identity 
(Forest Service shield and logo - “Caring for the Land and Serving People”), cooperators logos, and forest 
name for outdoor products. Figure 1 shows the placment for single, low-profile panels. The forest name, 
Forest Service shield and logo are placed in the lower right hand corner with cooperators logos in the 
lower left. 

Figure 2 shows a multiple panel side-by-side situation. The furthest right panel will carry the Forest 
Service shield, logo, and forest name, while the furthest left panel will hold cooperators logos. 

NOTE: Color palettes 
used in these panel 
samples are not 
required but are color 
use examples only.

Figure 1

The Forest 
Service shield 
should be 
approximately 
1 inch by 1 
inch at final 
size for 24” by 
36”. Adjust its 
size upward 
or downward  
for other panel 
sizes. The 
horizontal 
bar should be 
roughly one 
third to final 
size of the 
shield in width.
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Figure 2

On a double panel site where panel placement is back to back, the 
low profile example will be followed with cooperators logos in the 
lower left hand corner and Forest Service shield, logo, and forest 
name in the lower right hand corner on both panels.
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Figure 3

In short, the corporate identity and forest name should be seen in any view that a visitor might 
encounter on an interpretive, informational, or wayside site, but not in a redundant fashion. 
(Figure 3)
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Examples of recent Intermountain Region exhibits displaying correct panel layout, Forest Service signature 
and partner logo placement. (Figure 4a-4g)

Figure 4a

Figure 4b
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Figure 4c

Figure 4d

Figure 4e
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Figure 4f Figure 4g
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While signature lines (Horizontal bar holding the corporate identity and forest name) may work best as a 
flat color graphic, it is not required. Figure 5 shows various ways to incorporate texture and other visual 
graphics. NOTE: Examples are from Region 2 where logos are not placed as directed by the Intermountain 
Region. Review Figure 1 for Region 4 logo placement. Figure 5


