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Vision:   
 
Sedona, with its legendary red rock beauty, is a world 
class, year-round destination providing inspiring arts and 
culture, exhilarating outdoor adventure and personal 
enrichment in a friendly environment. 
 
 
 

Chamber Mission:  
 
To serve its members by enhancing the economic vitality of 
the Sedona area.  
 
 
 

Tourism Bureau Mission:   
 
To stimulate economic growth by marketing Sedona as a 
premier destination and to provide an exceptional visitor 
experience. 
 
 
 

Film Office Mission:   
 
To stimulate economic growth by marketing Sedona's 
unique resources for the production of film, television, 
commercials, and still photography. 
 
 
 

 

 
 

Affinity Groups 
 
 

Sedona Lodging Council 
Ed Conway 

(928) 203-4111 
econway@sedonarouge.com 

 
 
 

Sedona Gallery Association 
Peggy Lanning 

(928) 282-6865 
info@sedonagalleryassociation.com 

SedonaGalleryAssociation.com 
 
 
 

Sedona Events Alliance 
Al Comello 

al@comellomedia.com 
SedonaEventsAlliance.org 

 
 
 

Sedona Metaphysical 
Spiritual Association 

(SMSA) 
Susan Dorety 
928-300-6648 

info@sedonaspiritual.com 
SedonaSpiritual.com 

 
 

 

 
 

 
 

Core Values 
 

 

Professionalism 

 

Accountability 

 

Community-minded 

 

Partnership-oriented 

 

Innovation 

 

Dedication 

 

Effectiveness 

 

Exceptional customer service 

mailto:Lonnie@bwarh.com
mailto:info@sedonagalleryassociation.com
http://www.sedonagalleryassociation.com/
mailto:earthnsky@npgcable.com
http://www.sedonaspiritual.com/




 Tourism is a critical economic cluster and 
possesses one of the best opportunities for 
importing new spending,  tax generation, and 
job creation for the city 

 Tourism not only plays a key economic role, it 
significantly expands the range of quality of life 
amenities for Sedona residents  

 Expanding tourism is Sedona’s greatest 
opportunity to keep taxes low for its residents 

 Sedona has a strong competitive advantage in 
the tourism industry, an important attribute for 
any community  
 

Why Tourism? 



Statistics 
What activities did you participate in while in Sedona? 

• Shopping                 80% 

• Dining                 74% 

• Sightseeing              69%  

• Hiking/Biking             52% 

• Art galleries/museums     54% 

• Land Tour                 33% 

• Vortex Visit              22% 

• Spiritual/metaphysical     12% 

• Spa                     9% 

• Camping                  6% 

• Special Event                     5% 

• Air Tour                      5% 

• Golf   5%        

 



Destination Marketing 



Why do people visit Sedona? 



Branding / Positioning 

• Outdoor Recreation 

• Arts & Culture 

• Spiritual / Personal Enrichment 

• Overarching theme of Sedona’s Sensational 
Beauty 



 

Target Audience 
 
•Residents of AZ & So Cal 
 
•Phoenix Convention Attendees 
 

•Major Arizona Event Attendees 
 

•New York, Illinois, Texas 
 
•Canada, Europe, Japan 
 

•Ages 35-54 
 

•HHI $100,000+ 
 

•Couples 
 

•College educated 
 

•Possibly retired 
 

•Three + overnight leisure trips 
 
 

 

 

 

 



“My Sedona” Brand  



Outdoor Adventure! 
Hiking & Biking 

 

Over 200 miles (320 km) of trails! 

Boynton Canyon 

Cathedral Rock 

Bell Rock 

Airport Mesa 

Devil’s Bridge 

Brewer Mescal Mountain 

Merry-go-round Templeton 



Bike the All American Road… 

Ride in the red rocks… 



Internet Marketing 



 

Mobile 
 
•VisitSedona.mobi 
 

•SMS Text Campaigns 
 
 
 
 

 

 
 

 
VisitSedona.mobi 

 

 
7,500+ users 

per month 
 
 
 
 

SMS Text 
 

 
5,500+  
opted-in  

subscribers 



Direct Sales & Promotion 

LA Travel & Adventure Show – 28,000 Potential Sedona Visitors! 



 
ESG – 
250,000 
distributed 
per year,  
plus online 
3,500 views/ 
month 





Destination Sales 



Sales Activities 
 
• Go West Summit 

Target: international, receptive & domestic operators 

• Las Vegas Sales Mission 
Target: Japanese receptives & Las Vegas area 

receptives 

• International Pow Wow 
Target: international, receptive & domestic operators 

• Los Angeles Sales Mission 
Target: Japanese receptives & Los Angeles area 

receptives 

• Canada (Edmonton & Calgary) Sales Mission 
Target: Canadian Travel Agents and WestJet Call Center 

staff 

• Sedona Marathon Japanese Tour Operator Seminar 
Target: Japanese wholesale tour operators 

• Southwest Vacations Campaign 
Regional efforts with Greater Phoenix, Tucson, Mesa & 

Scottsdale CVBs 
 
 
 
 

Book: 10/26/12 - 11/16/12, 
Travel: 10/27/12 - 3/31/13 

Passengers +166% 
Room nights +89% 

Consumer business: 50% 
TA business: 50% 



Uptown Sedona 

 Two Motorcoach Parking Areas 

 Hyatt Pinon Pointe: Five bus parking spaces 

 Sedona Center: Four bus parking spaces 

 Sedona Chamber of Commerce Uptown Visitor Center 

 Many shops, restaurants, public rest rooms in a walking 
distance 



Chapel of the Holy Cross 

 No Motorcoaches 

  (vans are allowed) 

 Sedona Trolley can be 
chartered  

  （up to 33 Pax) 



Tlaquepaque & Hillside Sedona 

Motorcoach Parking Spaces available at: 

 Tlaquepaque Arts & Crafts Village 

 Hillside Sedona 

 



  Sedona Airport 
~ Sedona-Oak Creek Airport Authority Administration 
 

 Sedona Airport Scenic Overlook:  

 Motorcoach parking spaces available  

 Phone#: 928-282-4487 

 



Oak Creek Factory Outlets 

 Motorcoach parking space available at Oak Creek Factory 
Outlets 

 Group friendly restaurant, theater, and shopping 

  

 

     

 

 



Red Rock Country  
US Forest Service Coconino National Forest 
Red Rock Ranger District 



   Incidental Stops are Allowed at: 

 US Forest Service Red Rock Ranger Station  

 8375 SR 179, Sedona, AZ 86351  

 Phone: 928-282-4119 

 This Visitor Contact Center has information on the 
ecosystem, flora and fauna, etc. of the Red Rock 
Country.   

 

 Bell Rock Vista & Pathway  

 Mile post 307.5 on SR 179 

 Great views of Bell Rock, Courthouse Butte, etc.  
(Limited to one motorcoach at a time.) 

 

 Oak Creek Vista  

 On top of Oak Creek Canyon (13 miles north 
from Sedona) 

 A bird's eye view of the Oak Creek Canyon and red 
rocks of Sedona 



 US Forest Service 

 (Coconino National Forest Red Rock Ranger District)  
 

 No commercial activities are allowed without a 
commercial permit 

  

 For details： 

  Jeff Gilmore, 928-203-2915, jlgilmore@fs.fed.us 

 

 

 



Meetings & Events Efforts 
 

• IMEX America Tradeshow – Target: 
international & domestic meeting planners 

 

• Familiarization (FAM) Tours 
 

• My Sedona Meeting Initiative – Target: 
meeting planners of the greater Phoenix area 
conventions for Sedona FAM tours 

 



Public Relations 



 

 

 

 

Pitching Sedona 

 Press releases to local, national, & 
worldwide media  

 

 Monthly media e-Newsletter sent to a 
database of 2,800 media 

 

 Collaboration with regional DMOs and the 
Arizona Office of Tourism to organize press 
trips, FAMs and Media Missions 

 



High Impact Insertions 

 

•  Travelocity 

•  Outside Magazine 

•  Charlotte Observer 

•  Las Vegas Review Journal 

•  AAA Highroads 

•  Huffington Post 

•  Yahoo! Travel 

•  Where to Retire Magazine 

•  Smarter Travel Magazine 

•  USA Today 

•  Star Tribune 

•  Mountain Magazine 

 

 



 

Social Media 
 

• Facebook @VisitSedona  - 28,563 fans 
 

• Facebook @SedonaChamber – 6,716 fans  
 

• Twitter @SedonaAZ– 4,276 followers  
 

• Twitter @SedonaChamber– 334 followers 
 

• Our own YouTube Channel 
 

• VisitSedona blog 
 

A key component to our social media effort includes utilizing 
contests and sweepstakes promotions in order to create 
attention for Sedona and lure consumers with an enticing 
offer. 

 

 

 

 

 



 

 

 

 

Public Relations – 2012 Results 

 Generated over $9 million in ad-value editorial 

 Assisted more than 300 media professionals 

 Hosted 120 media professionals in Sedona   

 Members provided more than $250,000 value in 
goods and services for media 

 



Film Office  



Sedona Film Office 

 

 
FILM HIGHTLIGHTS: 

 

Assisted 80 Film Professionals in 2012 vs. 30 in 2011 

Over 40 days of filming including programs on the Travel Chanel and the History Channel vs. 22 

in 2011 

Economic Impact of  $777,500 

 



Film Office Goals 

Increase awareness of the value of film production as 
economic development 

 Assist production companies as needed with 
Sedona filming 

 Maintain SedonaFilmOffice.com website 

 Create a Sedona Film Affinity Group 

 



Visitor Services 



 
Top Visitor Origins 

 
 Domestic    International 
    CA       Canada 
    AZ       Japan 
    TX       England 
     IL       Germany 
    NY 

 
 

Length of Visit 
 

   2011      2012 
      ½ - 1 day   29%      37% 
      2 days   20%      21% 
      3 days   14%      11% 
      4-6 days   19%      12% 
      7 + days   18%      10% 
 
 

 

 
 

Visitors Assisted – 2012 
 
 

248,000 walk-in visitors  

5,900 phone inquiries          

985 e-mail inquiries       

      
 

Internet Kiosk – Over 13,000 page views 
•VOIP 
•SMS 
•Booking functions  
 
 
 
62% of the visitors who signed the guest 
book were first-time visitors  
(compared to 52% in 2011) 
 
 

 



Volunteers 
 
Donated 8,500 hours in 2012! 
 
In order to help them better promote 
area attractions, products, and 
services, we offer: 
 
• Monthly e-newsletter 
 

• Conduct volunteer open houses 
 

• Hold quarterly breakfasts with local 
speakers 
 

•Hold quarterly volunteer training 
classes  
 

•Hold annual volunteer dinner  



Events Division 



The Sedona Marathon Event 
 

1st Saturday of Every February 

 
(Full Marathon, Half Marathon, 5k & 10k Runs) 





Q & A 


