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Option Two:
Fee Changes

An 1ncrease 1n the price of the
Tonto Pass or an alteration in the
program’s fee structure can
provide additional revenue. New
revenues would be used to
address a growing backlog of
deferred maintenance needs while
continuing to provide for the
health and safety of our visitors.
Changes are coming to the fee
program such as the acceptance
of the Inter-Agency Pass at day
use sites.

Examples Include:

* Increase Tonto Pass price to
maintain higher level of service
at developed recreation sites

* Increase fees for camping
through purchase of a separate
camping sticker (similar to
watercraft sticker)

* Increase price of watercraft

sticker

* Increase price of Tonto Annual
Upgrade

 (reate standalone Tonto Annual
Pass
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