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Black Hills & Badlands Tourism
Association is a private, non-profit
membership association dedicated to

BLACK HILLS promoting tourism in western South
& BADLANDS HJ) Dakota and northeastern Wyoming for
DY the benefit of its members.

TOURISM ASSOCIATION ) ,
Celebrating 85 years of service, the

association is a trusted leader in the
region's tourism industry.
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5o 27%

ACCOMMODATIONS 13%

OTHER
MEMBERSHIP
5%
483 RETAIL
& SHOPPING
24% OUR
TOTAL MEMBERS A MEMBERSHIP
& ACTIVITIES MAKE UP
NMN%
RETENTION RATE
CHAMBERS/DMOS
10%
CORPORATE 99% 2%
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PURPOSE

To serve members by
promoting, advocating and
marketing the Black Hills and
Badlands region.

VISION

Our vision is that the Black
Hills and Badlands region
will be the ultimate
experience.
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MISSION

Our mission is to serve as a
unifying force to increase
visitor numbers, trip duration
and visitor sales for the
economic benefit of our
members and the
communities we serve.




4.3%

MARKETING
YEAR-ROUND

320,000 TRAVEL SD CO-OP

5 225000 MARKETING
CAMPAIGNS

2024 BUDGETED

MARKETING
EXPENSES 59.9 M
Q TOTAL IMPRESSIONS
TRAVEL SHOWS
$25,000
16.4% 2.0% 531.3K
GENERAL RALLY PARTNERSHIP TOTAL ENGAGEMENTS
MARKETING 14 - $10,000

581,701
DMO ASSISTANCE

GRANT (YEAR 1& 2)
$79.887
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PARTNERSHIP

52.2M

TOTAL IMPRESSIONS

164.7K

TOTAL ENGAGEMENTS

* Combined Peak & Shoulder Marketing
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BH&B DIGITAL
CAMPAIGNS

10.2M

TOTAL IMPRESSIONS

361.2K

TOTAL ENGAGEMENTS

$34.1M

EST. PAID DISPLAY ROI
Source Datafy
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SOCIAL MEDIA

6.7M

TOTAL IMPRESSIONS

224.9K

TOTAL ENGAGEMENTS
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HOT AIR BALLOON FEST

The Haot Air Balloon Festival, hosted by
the Hot Springs Chamber in August, is a
breathtaking event where colorful
balloons take to the skies at dawn. Set
against the backdrop of the serene Black
Hills, the festival invites early risers to
witness the balloons’ infiation and
launch, creating a picturesque scene as
the sun rises. Remember to bring a
jacket for the chilly morning and your
camera to capture the beauty of the
ascent!

SCENIC DRIVES

The Black Hills and Badlands region of
South Dakota offers a breathtaking
escape into nature’s unspoiled beauty.
With winding roads that curl through
towering mountains and dive deep into
mysterious badlands, this destination
beckons travelers with a promise of
adventure and tranguility. To truly
experience these scenic drives, timing is
key. The spring bloom and fall colors
provide spectacular vistas, Consider
stopping at various lockouts and
trailheads to soak in the vistas and
possibly encounter local wildlife.

SUMMER CREEK INN

Nestled in the tranquil heart of the Black
Hills, Summer Creek Inn is more than
just a place to rest your head—it's a
luxurious retreat that redefines the
notion of a bed and breakfast. From the
moment I arrived, I knew this would be
an unforgettable experiance. Whether
you're seeking a peaceful retreat or a
base for exploring the Black

Hills, Summer Creek Inn promises to
exceed your expectations.

TAKE FLIGHT SWEEPSTAKES

Rapid City Regional Airport is currently

hosting a sweepstakes that offers a

fantastic opportunity to win a $650 flight
gucher Thicuauchg -
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33.23% 3.99%

TOTAL IMPRESSIONS CTOR

111.3K

SUBSCRIBERS
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PRINTED PUBLICATIONS

SOUTH DAKOTA BLACK HILLS & BADLANDS TRAVEL PROFESSIONALS OFF-ROAD
VACATION GUIDE VACATION GUIDE GUIDE ADVENTURES GUIDE
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MAPS &
CALENDARS

Attractions Tear-off Map
Motorcycle Tear-off Map

Tasting Trail Map (BHBVG Insert)
Fourth of July Events Calendar

Fall Events Calendar

SCAM HERE TO
DISCOVER MORE!

MOUNT RUSHMORE
MATIONAL MEMORIAL
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-
TRAVEL TRADE

TRADE SHOWS

GROUP TOUR

*  National Tour Association Travel Exchange

*  American Bus Association Marketplace

INTERNATIONAL
. Go West Summit
o International Roundup

«  IPW
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%}3 ﬁ&. ém ‘ NATIONAL TOUR ASSOCIATION

VisitTheUSA.com

Brand USA AMERICA JOURNAL
AMQ ’ﬁﬂ"‘a\ﬁ"’; A/
INMY

International Roundup AMERICAN BUS ASSOCIATION

THE GREAT

AMERICAN WEST.  Go West

IDAHO - MONTANA - NORTH DAKOTA - WYOMING - SOUTH DAKOTA




TRAVEL -
SHOWS ‘24

¢ 1heUltimate RV Show - Denver, CO

e HKansas City RV Show - MO

e LaCrosse Boat, Sports, Travel, RV & Hunting Show - NE
e Omaha Boat, Sports & Travel Show - NE

e RedRiver Valley Sportsmen's Show - Fargo, ND
e Sioux Empire Sportsman's Show - SD

Wisconsin Sport Show - Eau Claire, Wl

A
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BLACK HILLS VISITOR INFORMATION CENTER

24,643 13,575 474 103
VISITORS OHV STATE PARK MICKELSON TRAIL
SERVED PERMITS SOLD PASSES SOLD PERMITS SOLD
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"Great place to gather info on the Black Hills.
Staff was very knowledgeable and helpful. If
yvou need information, this is the place to

stop."”
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$1.9 BILLION

BLACK HILLS
VISITOR SPENDING

*2023

OVER
20 THOUSAND

BLACK HILLS
JOBS SUPPORTED

*2023
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$590.3M

TOURISM SPENDING

3.2 DAYS

AVERAGE LENGTH OF STAY

$1.6B

DEADWOOD GAMING HANDLE

31.7%

SHORT TERM RENTAL
OCCUPANCY
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4.2M
NATIONAL PARK
RECREATIONAL VISITS

55.6%

HOTEL OCCUPANCY




TRAVELER ORIGINS TOP SPENDER MARKETS

SIOUX FALLS/MITCHELL

DENVER

MINOT/BISMARCK

MINNEAPOLIS-SAINT PAUL
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DEMOGRAPHICS

AGE

45-64; 36.1%
25-44:29% B
65+: 19.3%

16-24:157% . L

INCOME

100K-$150K: 23.5%
$0-$50K: 23.3%
S75K-$99K: 19.2%
S150K+:177%

$50K-$75K: 16.4% \
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HOUSEHOLD SIZE

3-5:48.6%
1-2:41.2% |

6+:10.2%




NAT I O NA L PAR KS = Economic Contributions of National Park Visitor Spending

ap=nRiben Jobs Economic
Visitors Gateway Labor Income | Value Added
. Supported Output

Regions
South Dakota 4.4 M S600 M 8330 S288 M S477 M S853 M
Badlands 1M S135 M 1920 $62.4 M S108 M S193 M
Devils Tower 511 K S37.6 M 492 S14.9 M S26.3 M S48.9 M
Jewel Cave 122 K S8.1M 112 S3.3 M S5.7 M S10.7 M
Minbteman [\, $67.1 M 836 $40.4 M $3.1 M $102 M
Missile
Mount
Rushmore 2.4 M S389 M 5720 S187 M S314 M S447 M

Wind Cave 592 K S§52 M 727 $22.9M S$40.5 M §74 M



Outdoor recreation satellite account activities -
Conventional Qutdoor Recreation

{thousands aof dallars}

120,000
100,000
80,000
60,000
40,000

20,000

SAOQOACTYA OQutdoor recreation satellite account activities - value added

2023
Source: U.S. Bureau of Economic Analysis
. Bicycling [South Dakota] . Boating ( fishing [South Dakota]
. Climbing / hiking / tent camping [South Dakota] . Equestrian [South Dakota]
. Hunting / shooting / trapping [South Dakota] . Motorcycling / ATVing [South Dakota]
Snow activities [South Dakota] . Other conventional outdoor recreation activities [South Dakota]

RVing [South Dakota] . Recreational flying [South Dakota]




0 U T D O O R R EC R EAT I O N — State Outdoor Recreation Satellite Account

2019 2020 2021 2022 203

11.9%

Bicycling

Boating/Fishing

Climbing/Hiking/Tent Camping

Equestrian

Hunting/Shooting/Trapping

Motoreycling/ATVing

Recreational Flying

RVing

Snow Activities

Other Snow Activities

7.4%

8.9%

-10%

-.8%

-13%

7.6%

4.4%

-5.9%

3.4%

5.4%

20.6%

30.2%

39.1%

4.8%

-3.2%

4.3%

4.7%

-.4%

-5.9%

35.2%

4.9%

-13%

36.9%

10.9%

6.7%

-5.9%

-2.6%

16.8%

17.2%

-4.1%

-6.7%

16.9%

16.6%

-1.5%

21.1%

45.3%

40.1%

25.3%

46.4%

47.4%

11.5%

23.8%

6.5%

26.2%

-6.5%

-1.5%

-13%

26%

62.7%



Conventional Outdoor Recreation 2019-2023

(t housands of dol IarS) SAOACTVA Outdoor recreation satellite account activities - value added 1/

160,000
140,000
120,000
100,000
80,000
60,000
40,000

20,000

SAOACTYA Outdoor recreation satellite account activities - value added 1

2020 2021 2022 2023

Source: U.S. Bureau of Economic Analysis

. Bicycling [South Diakota] . Boating / fishing [South Dakota]

. Climbing / hiking / tent camping [South Dakota] iﬁ Equestrian [South Dakota]

. Hunting / shooting / trapping [South Dakota] . Motorcycling / ATVing [South Dakota]
Recreational flying [South Dakota] . RVing [South Dakota]

Snow activities [South Dakota] . Other conventional outdoor recreation activities [South Dakota]

Show all
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GROWTH
INTERESTS

 Snow and Other Snow Activities

* Climbing/Hiking/Tent Camping

Hunting/Shooting/Trapping

Other Snow
Activities 5.20% 8.10% 10.40% 30.50% 62.70%

Climbing/Hiking/
Tent Camping ; . 9.70% 15.30% 23.80%

Hunting/Shooting
{Trapping 3.50% : 8.90% 19.40% 26.20%



POPULAR
INTERESTS

Fishing

Boating/Fishing

Shooting and Archery

Bicycling

Boating/Fishing

Shooting and
Archery 8.00% 10.50% 15.20% 21.30% 27.90%

BLACK HILLS

& BADLANDS Hi)
->
TOURISM ASSOCIATION




AREAS OF
DECLINE

» RV’ing

* Motorcycling/ATVing

RVing 3.20% -8.40% -12.70%

Motorcycling/
ATVing 6.50% 2.90% -3.10% -6.50%
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Outdoor recreation satellite account activities -
Travel & Tourism

(Thousands of collars)

SAOACTVA Outdoor recreation satellite account activities - value added 1/

650,000
600,000
550,000
500,000
450,000
400,000
350,000
300,000
250,000
200,000
150,000

100,000

SAOACTVA Outdoor recreation satellite account activities - value added 1

50,000

2019 2020

s

Source: U.S. Bureau of Economic Analysis

.Travel and tourism 8 [South Dakota] . Lodging [South Dakota] .Transportatiu-n [South Dakota] _ Food and beverages [South Dakota]

. Shopping and souvenirs [South Dakota]



2021 Economic Contributions of OHV Recreation
in the Black Hills region

Table ES 2. Total statewide economic contributions of off-highway vehicle recreation in the Black Hills

Average spending per group
et member for an overnight trip was

Tt stteuide seononic contbuions _ Residents Nonresdets _Toal bl Lyl
for residents and $280 for non-

Qutput (millions) $181.7 $23.2 S204.9

Statewide GDP (millions) $104.4 $13.3  $117.7 residents. Overnight

Labor income (millions) S64.7 S8.1 572.8 accommodations contributed the
Jobs 1,682 238 1,920 single largest proportion

Federal, state & local taxes (millions) $28.6 S3.4 $32.0 (~40%), followed by food and

fuel.

Table 2. Average day trip: Trip-related spending within South Dakota

trips take an average of 6.0 trips

Food & drink $20.93 529.57 34% 35%

Transportation $24.17 $25.65 39% 31% per year and spend 4.1 days away
G §7.13 $12.16 12% 15% from home per trip. Nonresidents
Souvenirs $3.82 $11.80 6% 14% who take overnight trips taken an
Fees $5.48 $4.62 9% 6% averaqge of 4.6 trips per year and
Total $61.54 $83.80 100% 100% 53 dayg away from home.
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Reasons for visiting the Black Hills region

In addition to recreational OHV activities, riders also engaged in other outdoor recreational activities
such as sightseeing, camping, non-motorized trail sports (hiking, running, rock climbing), hunting, and
fishing (Figure 15.)

Figure 15. Of those who OHV or 4X4 in the region, what other activities bring them to the area?

60%
0% M Residents W Nonresidents
40%
30%
20%
10% I I
PGS e D & P & K ) & P
& & ¢ & & & & &£ & F£ &
= & & KN s R N & @60 <& W&
S C , <0 & @é& q‘ & *o'a’b
'%‘-o{\ = & o ‘*0& &
- ¢ P

Outdoor activities in addition to OHV'ing
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Outdoor Enthusiasts

Travelers who are
passionate about
at least one of
these:

Future Partners

Camping

Mountain biking (off road or gravel)
Hiking (day hikes)

Hiking (over-night on trail, longer haul)
Recreational vehicle travel

Sailing or boating

Hunting (Big game)

Hunting (Birds, small game)
Canoeing, kayaking or rafting
Fishing (Freshwater)

Fishing (Saltwater or deep sea)
Skiing or snowboarding
Birdwatching - Birding

Golf



1-in-4 American travelers
are Outdoor Enthusiasts

Outdoor Enthusiasts

{in the American Traveling Population)

Yes, 24.1%

Down from
35.2% in
2021

No, 75.9%

Future Partners  The State of the American Traveler livestream, September 2024




Outdoor-based attractions are amongst
American travelers’ top trip activities

Future Partners

Restaurants
Beaches/Waterfronts

Shopping Districts/Mall/Markets
Natural Parks/Scenic Areas
Historical Sites

Museums

Outdoor Activities (e.g., hiking, biking)
Nightlife/Entertainment Venues
Amusement/Theme Parks
Cultural Attractions &nbsp;
Food-related Activities or Tours
Special Events or Festivals
Cancert

Spa/Wellness Centers
Day-Cruises

Winery

Observation Decks

Immersive Art Experiences
Professional Sporting Event
Theater Performance (musical, play, etc)
Guided Walking Tour

Craft Brewery

Amateur Sporting Event
Distillery

Hop On/Hop Off Bus Tour

Trip Attractions and Activities

S eo%
I a9

36%
P 34%
e

P 26%
I 6%
P 24%
D 22%
I 2%
I 8%

14%
m—
m—
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Travelers’ feelings about their current finances
Improved this month.

Question: Much better off
Would you say that you (and your 3 3 . O%

household) are better off or worse off

financially than you were a year ago? Better off

UNCHANGED - Neither
better off nor worse off

Worse off

Much worse off

Future Partners T'he State of the American Traveler livestream, September 2024 Base: All respondents, 4,080 completed surveys




Top 2 Box, by Household Income

Regionally, this metric shows
the most strength in the I I

. . .

Northeastern United States.

Or more to $99.999 $49.999
60% $199,999
Top 2 Box Score, by Region

Top 2 Box, by Generation
60%

44.9%

icos  36.5%

0

40% 371.1%
. 0
0%
Gen £ Millennial Gen X Boomer or
20% older
s0% Top 2 Box, by Holiday Travel Status
A40.7%
40%
0% 27.1%
West

Midwest Northeast South

20%

Question: Would you say that you (and your household) are better off or worse off financially than you were a year ago?

0%

Any Holiday Trips Mo Holiday Trips

The State of the American Traveler livestream , September 2024, Planned Planned

Future Partners pais on this page is from current wave of the survey.



Outdoor enthusiasts are feeling good about their
financial situation and travel spending.

Question: Would you say that you (and your household)
are better off or worse off financially than you were a year

ago?
60% Top 2 Box Score
(% “Much better off” or “Better off”)
42.0%
40%
28.4%

20%

0%

Outdoor Enthusiasts Other Travelers

The State of the American Traveler livestream , September 2024,
Future Partners pa, on this page is from current wave of the survey.

Question: Thinking only of your household's finances, do you
feel NOW is a good or bad time for you to spend money on
leisure travel?

60% Top 2 Box Score
(% “Very good time” or “Good time”)
45.0%
40%
31.8%
- .
0% T .

Outdoor Enthusiasts Other Travelers



LOOKING FORWARD

2025 OUTLOOK
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Outdoor enthusiasts are optimistic about their
financial situation and enthusiastic for travel

Question: LOOKING FORWARD—do you feel that a year Question: Which best describes how excited you are about
from now, you (and your household) will be better off LEISURE TRAVEL in the NEXT TWELVE (12) MONTHS?

financially, or worse off, or just about the same as now? ago?

Top 2 Box Score Top 5 Box Score
(% “Much better off” or “Better off") (10-6 on 11-point scale)
100°%%
100% 91.4%
86.0%
80% 80%
La]
60% 28.0% 60%
44.3% Mean score Mean score
40% 40% ol w30
20% 20%
0% 0%
Outdoor Enthusiasts Other Travelers Outdoor Enthusiasts Other Travelers

The State of the American Traveler livestream , September 2024,
Future Partners pata on this page is from current wave of the survey.



Outdoor enthusiasts travel more

Expected leisure trips (next 12 months)

Question: IN TOTAL, how many 5
leisure trips (of 50 miles or more from
4
your home) do you expect to take
in NEXT TWELVE (12) MONTHS? 3
2
1
0
Outdoor enthusiasts Outdoor enthusiasts Other travelers
PLUS

Future Partners The State of the American Traveler livestream, September 2024 Base: All respondents, 4,004 completed surveys



Outdoor enthusiasts also are value-oriented travelers

Question: How important is it to you to get good value for the money when selecting travel destinations,

accommodations, and travel activities?

Critically important - 22.7% 73.1%
80%
Very important
Moderately important
60%
Slightly important
Not important at all | 0.8% All Travelers
40%

0% 20% 40% 60% 80%

Future Partners

The State of the American Traveler livestream, September 2024

Top 2 Box

77.0%

71.9%

Outdoor Enthusiasts Other Travelers

Base: All respondents, 4,004 completed surveys



Outdoor enthusiasts are more likely to be focusing
on budget travel in the coming year

; WS Top 2 Box: Essential priority or High priority
Question: Thinking about

your travel during the NEXT S
50.6%
TWELVE (12) MONTHS, what
travel experiences will you ey 36.8%
prioritize?
20%

0%
Outdoor Enthusiasts Other Travelers

Future Partners  The State of the American Traveler livestream, September 2024 Base: All respondents, 4,004 completed surveys



Outdoor enthusiasts are big spenders

Question: How much IN TOTAL is
the maximum you will spend on
leisure travel (including airfare,
accommodations and all other trip
related spending) during the NEXT 12
MONTHS? Maximum | would spend

on leisure travel (next 12 months):

The State of the American Traveler livestream , September 2024,

Future Partners pat on this page is from current wave of the survey.

$8,000

$6,000

$4,000

$2,000

$0

Average Maximum Leisure
Travel Budget

$6,259

Outdoor Enthusiasts

$5,131

Other Travelers
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